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WELCOME Introduction:

INSIDE Why Al and Why Now?
THE BOOK! y A and Ty oW

Let’s be honest—if you're like most
lawyers, the idea of “marketing”
makes your eye twitch a little.

Billboards feel cheesy. Cold emails
feel desperate. And that slick-talking
marketing rep who promised you
page-one Google results? Yeah...
you’re still waiting.

But here’s the truth: marketing
doesn’t have to feel slimy. And it doesn’t have to feel like a second full-time job,
either.

In fact, with the right tools—and a little strategy—it can be smart, simple, and
dare | say... kinda fun.

Welcome to the age of Al-assisted marketing.

This book was created for lawyers who are great at practicing law but could use
a little help telling the world about it. You don’t need a big marketing budget. You
don’t need a tech background. You don’t even need a lot of free time.

You just need to know how to use the tools that are already out there—and how
to plug them into your practice in a way that feels authentic and effective.

Why Al, and Why Now?

Artificial Intelligence (Al) isn’t some far-off future. It's here. Right now. And it’'s being used every
single day to create blog posts, build websites, generate social media content, and even record
podcasts—all with just a few clicks.

This book will show you how to:
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Create compelling content that attracts your ideal clients

Build a consistent online presence without burnout

Use tools like ChatGPT to save hours (and thousands of dollars)
Automate lead generation and client intake while you sleep

Stay ethical and compliant while using this powerful tech

Whether you're a solo attorney, part of a boutique firm, or just looking to bring in better clients
without losing your sanity, this guide is built for you.

There’s no fluff. No empty theory. Just step-by-step strategies you can actually use—written by
someone who’s been in your shoes.

Let’s get to work. Your future clients are already searching online. It's time to make sure they
find you.
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PART 1:

FOUNDATIONS OF SMART MARKETING
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Chapter 1:
Understanding Your Ideal Client

“If you're talking to everyone, you're talking to no one.”

Let’s start with a simple truth that most lawyers skip right over: not every client is a good
client.

If you've been in practice for more than 10 minutes, you've probably learned that lesson the
hard way.

Some clients drain your energy. Some don't pay on time. And some make you question your
entire career choice.

But here’s the good news: the clients you do want—the ones who respect your time, value your
work, and refer their friends—they’re out there. You just need to speak their language and show
up where they hang out.

That's where this chapter comes in.
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@ The Goal: Get Laser-Focused on WHO You’re
Marketing To

Marketing becomes 10x easier (and cheaper) when you’re clear on who you're trying to reach.
That means understanding:

e What they worry about at night
e What they're typing into Google

e What kind of law firm makes them say, “Finally—this is who | need!”

We’re not guessing here. We're going to use Al to figure it out.
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@ Build a Client Persona in Under 10 Minutes with
ChatGPT

Let’s say you're a personal injury attorney in Missouri. You want more auto accident cases from
people who are overwhelmed and don’t know what to do next.

You could ask ChatGPT:
Prompt:
“Act as a legal marketing strategist. Build a client persona for someone who was
recently in a car accident in Missouri and is considering hiring a personal injury

attorney. Include their demographics, fears, questions, pain points, and what they
want in a lawyer.”

Boom. You'll get something like:
e Name: Sarah, 38
Job: Teacher

Pain Points: Worried about medical bills, missed work, and getting
lowballed by the insurance company

Questions: “How do | know if | have a case?”, “Should | talk to the
insurance adjuster?”, “How much will this cost me?”

Wants: A calm, confident lawyer who can guide her and fight for fair
compensation

Now you know who you’re really writing for. And “free consultations” isn’t going to cut it
anymore. You need to show her that you understand her fear—and that you have a plan.

0O 0 © 0 ©o 0 06 o 0 © 0o O o O ©6 © © © 6 © O O © 0 © 0O © ©o 0 © O O o O O O ©O© o o o

“. Dig Deeper: What Are They Googling?
Next, find out exactly what your ideal clients are searching for.

Try a tool like:

e AnswerThePublic.com — Type in “car accident Missouri” and you’ll get dozens of real
Google queries
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e AlsoAsked.com — Shows follow-up questions people ask once they start researching

e Google’s “People Also Ask” box — Type in a common legal question and go down the
rabbit hole

This is the fuel for your future blogs, videos, FAQs, and lead magnets.

# Simulate a Conversation With Your Ideal Client

Let’s take it up a notch.

Prompt:
“You are Sarah, a 38-year-old teacher who was just in a car accident. I'm your
lawyer. Tell me your top concerns and ask me your questions one at a time.”

Now you’re training your empathy muscles. And when it comes time to write blog posts, design
ads, or record videos, you'll be speaking directly to Sarah—not just “the general public.”

# What This Looks Like in Real Life

Let’'s say you want to write a homepage headline. Most law firms write:
“Experienced Legal Help for Personal Injury Cases.”
Yawn. That could be anyone. But you know Sarah. So you write:

“Injured in a Car Accident? We’ll Handle the Insurance Company So You Can
Focus on Healing.”

See the difference? It's specific. It's calming. It speaks to her fear.

Action Steps: Put This Into Practice

1. Build one detailed client persona with ChatGPT today

2. Run a Google search with your persona in mind and note the most common questions
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. Write a one-sentence promise to your ideal client—make it the headline on your
website or social profiles

Bonus: Save your persona inside a Google Doc or Notion page and refer back to it
every time you create content

“2 Al Prompt Recap
e “Act as a legal marketing strategist. Build a client persona for [type of client].”
e “Act as [persona). Ask me the questions you'd have before hiring a lawyer.”

e “Give me a list of 10 blog post ideas based on this persona and their top concerns.”

Coming Up Next:
Now that you know exactly who you're talking to, let's make sure your brand speaks their
language. In Chapter 2, we’'ll use Al to build a law firm brand that builds trust at first glance.
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Chapter 2: Branding That Builds Trust

“People don’t hire the best lawyer. They hire the one who made them feel understood.”
Let’s clear something up: branding is not your logo.

Branding is the feeling someone gets the second they land on your website, scroll past your
Instagram post, or glance at your business card. It's the voice, vibe, and visual that says "/ get
you. You’'re safe here."

For lawyers, trust is the entire ballgame. So your branding doesn’t need to be flashy—it needs
to be clear, consistent, and calming.

And Al can help you create all of that faster than you ever thought possible.

«“. Step 1: Define Your Brand Personality

You might be tempted to say “I just want to look professional,” but let's go deeper. Do you want
to come across as:

e Assertive and fearless?
e Calm and reassuring?
e Warm and conversational?
e Sleek and sophisticated?
Pick one. Or mix two. The key is consistency—your tone, visuals, and messaging should all
match that personality.
Al Prompt:
“Act as a brand strategist. Based on this client persona [insert details], suggest 3
possible brand voice profiles for a solo lawyer.”
ChatGPT will give you tone descriptions like:

e The Protector — Calm, confident, and reassuring

e The Warrior — Bold, results-driven, and no-nonsense
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e The Guide — Empathetic, educational, and trustworthy

Pick the one that matches you and your ideal client best.

# Step 2: Write Your Brand Bio and Tagline

You know your story, but telling it clearly is another matter. Let’s use Al to craft a short bio and
firm description that speaks directly to your audience.

Al Prompt:
“Write a 75-word brand bio for a law firm that helps [ideal client] and uses [chosen
tone]. Include the founder's name and what makes them different.”

Also, generate a few tagline options:
“Create 5 short, compelling taglines for this law firm based on the info above.”
Examples:
e “Serious Representation. Personal Attention.”

e ‘“Legal Help That Doesn’t Feel Overwhelming.”

e “You Deserve a Lawyer Who Listens First.”

Pick one for your homepage and social media profiles.

¢ Step 3: Design Your Visual Identity with Al Tools

Now let's match your visuals to your message. You want consistency across:

e \Website
Business cards
Instagram/Facebook posts

Email signatures
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e |ead magnets

Use Al-powered design tools to generate:

e Logo options
e Brand color palettes
e Font pairings

e Social media templates

Recommended Tools:

e Looka.com — Al brand kits and logo generators
e Canva Pro + Magic Design — Social media templates and brand boards

e Brandmark.io — Logos + visual systems generated from your keywords

Pro Tip: Pick one primary color, one accent color, and stick to 1-2 fonts. Your
future self will thank you.

#\ Step 4: Apply Your Brand Everywhere

Once you've nailed down your look and voice, make sure it shows up everywhere:

Your website header and footer

Social media bios

LinkedIn banner

Email signature

Lead magnets (eBooks, checklists, etc.)

Even your voicemail greeting and text replies
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Branding is about repetition. When someone sees your name, colors, and message five times in
five places, trust starts to form.

Action Steps

Use ChatGPT to choose a tone and write your brand story
Generate tagline options and pick one that resonates

Use an Al design tool to create your visual brand kit
Update your website and socials with consistent branding

Save your tone, logo, fonts, and tagline in a “Brand Bible” doc for easy reference

“> Al Prompt Recap
e “Act as a brand strategist. Suggest 3 voice tones for a law firm that helps [client type].”
e “Write a 75-word bio for a law firm using [chosen tone].”
e “Create 5 taglines for a solo lawyer targeting [client type] with a [tone] voice.”

e “Generate brand colors and font pairings that match this tone.”

Coming Up Next:

Your brand is sharp, and your message is clear. In Chapter 3, we’ll put it all together on the
most important asset in your digital presence: your website. Get ready to build (or fix) your
online home with the help of Al.
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Chapter 3: Your Law Firm’s Digital Home

“Your website should be your best salesperson—available 24/7, never stumbling over the pitch.”

Let’s face it: most law firm websites look like they were built in 2009... and haven’t been touched
since. Generic. Cold. Cluttered. And worst of all—confusing.

But your website is the digital handshake that most clients experience long before they pick up
the phone.

The good news? You don’t need to hire a $5,000 agency to make something that works. With
the help of Al, you can build (or fix) your site in a weekend—and have it working for you instead
of against you.

= What Makes a Great Law Firm Website?

Before we dive into tools, let’s talk about what actually matters.
Here’s what your site needs to do:

1. Immediately show who you help and how you help them
2. Build trust with simple language and strong visuals

3. Give visitors a clear next step (call, book, download, etc.)

Most lawyers get stuck because they’re trying to say everything at once. But less is more.

#. Step 1: Write Your Homepage Copy with ChatGPT

Let’'s use Al to write clear, human, trust-building homepage text.

Prompt:

“Act as a copywriter for a solo lawyer who helps [client type] with [practice area].
Write homepage copy in a [tone] that explains who we help, what we do, and what
makes us different. Include a headline, subheadline, and call to action.”

Example Output:
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Headline: “Injured in a Car Accident? We’ll Handle the Insurance Company So You
Can Focus on Healing.”

Subheadline: “Get personalized legal help from a Missouri-based attorney who
puts your recovery first.”

CTA Button: “Book Your Free Case Review”

Add a section about your experience, your client success stories, and why you do what you
do—just make sure it all sounds like you.

25 Step 2: Build or Rebuild Your Site with Al-Powered
Tools

You don’t need to write code. You don’t even need to know how to “design.”
Al site builders take your info and spit out beautiful, professional pages that convert.
Recommended Al Site Builders:

Durable.co — The easiest one-page law firm site builder
Wix ADI — Ask questions and get a full site design
Framer Al — Sleek, modern design for tech-savvy solos

WordPress + Elementor Al — More customizable but needs setup

Pro Tip: Start with just ONE page. Seriously. It's better to have a focused,
single-scroll site than a bloated, 7-page ghost town.

@t Step 3: Add Visuals That Build Trust

This is where your branding from Chapter 2 comes in.
Make sure your site has:

e Your logo and consistent colors/fonts

e A professional photo of you (or a high-quality avatar if you're camera-shy)




* A LAWYER'S GUIDE TO AI-ASSISTED MARKETING ONLINE *

e At least one video—even a 30-second welcome message goes a long way

e |cons or illustrations that support your practice area (Al-generated if needed!)

Al Tools for Visuals:

e Canva Pro — Create banners, icons, testimonials, etc.
e DALL-E / Midjourney — Generate legal-themed illustrations

e Pictory / HeyGen — Make a quick homepage welcome video with Al

€. Step 4: Create a Clear Call to Action

Don't let your visitor guess what to do next.
Pick ONE primary CTA:

e “Book a Free Consultation”
e “Download the Legal Guide”

e “Call Now for Immediate Help”

Then repeat it at least three times on the page. Make the button color stand out from the rest of
the design. Link it to a calendar tool or phone number that actually works.

©, Step 5: Make Sure It’s Mobile + Fast

Over 60% of visitors will find you on their phone. If your site doesn’t load in 3 seconds or looks
janky on mobile—you’ve already lost them.

Use these tools to test:

e PageSpeed Insights (by Google) — speed check

e Responsively App — preview your site on multiple screen sizes
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e GTMetrix — deeper performance analysis

Action Steps
Use ChatGPT to write your homepage headline, copy, and CTA
Choose a site builder and get a single-scroll site live this week
. Add your logo, firm photo, and at least one trust-building visual
Pick your primary CTA and make it crystal clear

. Test your site on mobile and check loading speed

“> Al Prompt Recap

e “Write homepage copy for a [practice area] lawyer helping [client persona]. Use a [tone]
voice.”

“Generate three versions of a law firm tagline focused on [core benefit].”
“Create a layout structure for a single-page law firm website.”

“Suggest visual elements and icons for a law firm helping [type of client].”

Coming Up Next:
Your website is your digital front door—but it needs content to draw people in. In Chapter 4,
we’ll dive into how to create a high-impact blog with Al—without burning out or hiring a writer.
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PART /:
THE CONTENT MARKETING MACHINE
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Chapter 4: Blogging with Al

“If Google is the referral source, your blog is the pitch.”

Let’s get this out of the way: you do not need to become a full-time legal blogger to grow
your firm.

But... a strategically written blog can:

Help you rank on Google when someone searches for help
Answer common questions your ideal client is asking
Build trust with readers before they ever call

Give you content to repurpose into videos, emails, and social posts

And thanks to Al, you don’t have to spend hours writing it. You just need to know what to write
about—and how to get there fast.
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Let’s dive in.

. Step 1: Pick Topics That Your Ideal Clients Are
Already Googling

You don’t need to guess what to write. Your ideal client is out there typing questions into Google
every single day.

Use these Al-fueled methods to uncover what they care about:

e ChatGPT Prompt:

“What are 10 common questions someone would ask before hiring a [practice area]
lawyer in [your state]?”

AnswerThePublic.com — Visual maps of real questions clients ask

AlsoAsked.com — See follow-up questions based on one Google search

Google’s ‘People Also Ask’ box — Instant research gold

Write down 5—-10 blog topics that keep popping up. These will be your content calendar starters.

#. Step 2: Use ChatGPT to Draft Your Post in Minutes

Once you've picked a topic—say, “Should | talk to the insurance adjuster after a car
accident?’—it’s time to let ChatGPT help you get a first draft down.

Prompt:
“Write a blog post (1,000—1,200 words) answering the question: Should | talk to the

insurance adjuster after a car accident in [your state]? Write it in the voice of a
friendly, experienced personal injury lawyer. Include examples, subheadings, and a

call to action at the end.”

From there:
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Edit the intro to make it personal (“I get this question almost every week...”)
Fact-check anything ChatGPT generates
Add any legal nuances or citations required by your state bar

Include a quick client story if you have permission to (or anonymize it)

©, Step 3: Add SEO Without Being Sleazy

You want your blog to show up in search results, but you don’t need to become an “SEO guru.”
Here’s the simple checklist:

e Include your main keyword (e.g., “car accident lawyer Missouri”) in:
o The title
o The first 100 words
o At least one subheading
o The URL slug (e.g., yourfirm.com/car-accident-insurance)
e Use internal links to other blog posts or service pages
e Include a meta description (short summary) for Google snippets

e Add a CTA at the end: “Need help? Call us today for a free consultation.”

Al Tip: Use ChatGPT to generate SEO meta descriptions:

“Write a 160-character SEO meta description for this blog post that includes the
keyword ‘car accident lawyer in Missouri.”

Step 4: Repurpose Blog Content Everywhere

One good blog post can become:
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3 short videos (each answering a small part of the post)
5 social media graphics (use Canva + Magic Write)
1 podcast episode (you reading it out loud or Al voiceover)

1 email to your list

You don’t need more content. You need to squeeze more value out of what you already have.

“Z Bonus Prompts for Blog Success

Here are a few more useful Al prompts to try:

“Turn this blog post into a 60-second Instagram Reel script.”
“Summarize this post into a 5-point checklist for a LinkedIn post.”
“Create a podcast episode outline from this blog post.”

“What are 3 follow-up blog topics that expand on this post?”

Action Steps
. Choose 3 high-value blog topics your ideal clients are searching for
Use ChatGPT to draft your first blog (1,000+ words)
. Add local SEO keywords, internal links, and a strong CTA
Publish on your site—don’t wait for perfect

Repurpose the blog into at least 3 other content pieces
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() What to Avoid

e Legal errors. Always double-check Al-generated content for compliance and accuracy.
e Too much jargon. Write like a person—not a legal textbook.

e Publishing and ghosting. Don’t write one blog and disappear. Consistency wins.

Coming Up Next:
Now that you’ve got great content, it's time to show it off. In Chapter 5, we’ll dive into how to
turn blogs into binge-worthy videos—without hiring a video crew or memorizing scripts.

Chapter 5: Video and YouTube for Lawyers

“They don’t have to meet you in person to trust you. They just have to see you on video.”
Here’s a secret: video isn’t just for influencers, tech bros, or viral cat content.

It's one of the fastest, most effective ways to build trust as a lawyer—especially online. Why?
Because it does what written words can’t: it humanizes you.

And thanks to Al tools, creating consistent, professional-looking video is easier (and cheaper)
than ever. You don’t need a camera crew, a scriptwriting team, or even to appear on camera at
all.

This chapter shows you how to turn your ideas—and even your existing content—into engaging
video that brings in clients.

@ Why Video Works So Well for Lawyers

People are far more likely to trust someone they feel they know. And video creates that
relationship in record time.

Whether it's on YouTube, your homepage, or social media, short videos let prospective clients:
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See how you talk and carry yourself
Understand complex legal issues more clearly
Get a feel for your personality and communication style

Hear your answers to the exact questions they’re already asking

“. Step 1: Turn Content into a Script with ChatGPT

If you’ve followed Chapter 4 and written a blog, guess what? You've already got the foundation
for a video.

Prompt:
“Turn this blog post into a video script for a [practice area] lawyer. Keep it under 90
seconds, use a friendly tone, and open with a hook that speaks to [ideal client].”

Example:

Hook: “Thinking about talking to the insurance adjuster yourself after a car
accident? You may want to hear this first.”

Main Body: [Break down 2-3 core points from the blog]

Close: “If you’re not sure what to say—or whether to say anything at all—give us a
call. We're here to help.”

2 Step 2: Choose Your Style—Face or Faceless

Don’t love being on camera? No problem.

Here are your options:

On-Camera (DIY or Phone Video)
Use your phone + natural lighting
Record 60—-90 seconds max

Speak conversationally—don’t memorize, just glance at the script between takes
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e Add subtitles using CapCut or Descript

Al-Generated Avatars or Voiceover
If you'd rather stay behind the scenes:

e Use tools like Pictory, Synthesia, or HeyGen to create a talking-head avatar
e Add your Al-generated script and let the software handle the visuals and voice

e Bonus: Use a branded background and your firm logo to maintain professionalism

E¥ Step 3: Upload to YouTube (and Beyond)

YouTube isn’t just for long videos. Short, educational clips perform incredibly well—and they
keep working for you over time.

Basic YouTube Setup:
Create a branded channel with your firm name and practice area in the title
Upload your first 3-5 videos at once
Use SEO-friendly titles like:
o “Should | talk to the insurance company after a crash?”
o “Do | need a lawyer for a minor car accident?”
Write a 2-paragraph video description with keywords and a call to action
Add your website or booking link in the description
Al Prompt:

“Write a YouTube video title and description for this script about [topic]. Include
relevant keywords and a call to action.”
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Step 4: Repurpose Each Video

One video = multiple pieces of content.
Break your 90-second video into:

e A full upload on YouTube
e A vertical short for Instagram Reels, TikTok, or YouTube Shorts
e A LinkedIn post with the video + a 2-paragraph caption

e A video post on your website homepage or FAQ page

You're not making more content—you’re multiplying your impact.

I. Legal Note: Always Review Al-Generated Video
Scripts

Make sure everything:

e s factually accurate and state-specific
e Avoids legal guarantees or unethical promises

e Includes any disclaimers required by your jurisdiction

When in doubt, ask: Would | say this in front of a judge or bar ethics committee?

Action Steps

Pick one blog post or FAQ and turn it into a short video script using ChatGPT
Record a 60-90 second video (or generate one using Al tools)

Upload to YouTube with a title and description created by Al
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4. Repurpose the video across social platforms

5. Repeat weekly or biweekly to build your video library

“. Al Prompt Recap
e “Turn this blog post into a 60-second video script in a warm, approachable voice.”
e “Create a YouTube title and description with keywords for this video script.”
e “Summarize this legal FAQ into a 3-point TikTok video outline.”

e “Write a voiceover script for a personal injury lawyer video targeting clients in [state].”

Coming Up Next:

You’ve got blogs. You've got videos. Now let’s talk about building real authority—and making
your voice heard even when you’re not around. In Chapter 6, we’ll show you how to launch an
Al-powered podcast without recording a single word yourself.

Chapter 6: Podcasting for Authority

“Want to become the go-to lawyer in your town? Start showing up in people’s earbuds.”

Let’s be real—most podcasts die after three episodes. Why? Because they’re a time suck. You
need topics, scripts, tech, editing, and somehow... a personality that keeps people listening.

But what if you could have your own podcast—without ever stepping in front of a mic?
Thanks to Al tools, that's now possible.

This chapter is all about building authority through audio. And unlike ads, podcasts don’t expire.
Once you record an episode, it can work for you forever—educating prospects, building trust,
and pre-selling your legal services 24/7.
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@ Why Lawyers Should Podcast

Podcasting is perfect for solo and small firm attorneys because:

It builds credibility (“If they host a show, they must know their stuff”)
It's intimate—people listen while driving, walking, working out
It's a passive referral machine (clients and colleagues can share episodes)

You can cover questions you already answer daily

And with Al, you can produce a weekly podcast without spending hours or hiring a team.

“. Step 1: Build a Repeatable Format with Al

You don’t need to reinvent the wheel every week. Use ChatGPT to create a reusable show
format that fits your style.

Prompt:

“Act as a podcast producer. Create a 15-minute episode structure for a solo lawyer
helping [client type] in [state]. Include a brief intro, 3 main segments, and a call to
action.”

Example Format:

Intro (1 min): Welcome + brief teaser

Segment 1 (5 min): Answer a common client question

Segment 2 (5 min): Break down a recent case (change names/details)

Segment 3 (3 min): Quick tip or myth-busting moment

Outro (1 min): CTA + where to contact




* A LAWYER'S GUIDE TO AI-ASSISTED MARKETING ONLINE *

# Step 2: Let ChatGPT Write the Episode Script

Yes, you can talk off the cuff—but a script ensures clarity and confidence, especially when
starting out.

Prompt:

“Write a 1,000-word podcast episode script answering the question ‘What should |
do right after a car accident?’ Use a conversational tone and include real-world
examples.”

Tweak it to fit your voice. Cut it down. Or feed it into a text-to-speech tool if you don’t want to
read it yourself.

@ Step 3: Record (or Don’t)

Here are your options:
Option A: You Record It
e Use Descript, Audacity, or your phone’s voice recorder
e Upload and edit easily—remove “ums,” background noise, and awkward pauses

e Add intro/outro music (Al tools can create this too)

Option B: Let Al Record It for You

e Use tools like ClipCast.ai or ElevenLabs to generate your voice from text
e Pick a pre-made Al voice or clone your own

e Upload your script, get back a fully narrated podcast—no mic needed

%’ Step 4: Distribute Automatically

You don’t need to be a tech wizard to launch.

Use platforms like:
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e Buzzsprout, Podbean, or Spotify for Podcasters to host your show
e They'll send your episodes to Apple Podcasts, Spotify, Google, etc. automatically
e Use ChatGPT to generate:

o Podcast titles

o Episode descriptions

o SEO tags

o Email newsletter blurbs

Prompt:

“Create a podcast title, show description, and episode summary for this script
about [topic].”

Step 5: Repurpose Each Episode
Your podcast is a content machine. Turn each episode into:

A blog post (transcript or summary)

A carousel post or graphic for LinkedIn/Instagram
Short video clips using tools like Descript or Headliner
Quotes for Twitter or email newsletters

An FAQ page section

Action Steps

1. Use ChatGPT to design your podcast structure and first 3 episode topics

2. Generate full scripts or outlines using Al
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3. Decide whether to record yourself or use Al voice
4. Publish your first 1-3 episodes using a podcast hosting platform

5. Repurpose each episode into at least 3 other content assets

“> Al Prompt Recap
“Create a 15-minute podcast episode outline for a [practice area] lawyer.”
“Write a podcast script about [legal question] in a conversational tone.”
“Summarize this podcast episode into a blog post.”

“Generate a podcast title, show description, and SEO tags for this episode.”

Coming Up Next:

You've created killer content—but now it’s time to get serious about consistency. In Part 3, we’'ll
build your entire social media system and automate it so you can show up everywhere without
burning out.
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PART 3:
SOCTAL MEDIA ON AUTOPILOT
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Chapter 7: Automating Your Social
Content

“The goal isn’t to go viral. The goal is to be visible—consistently, effortlessly, everywhere your
clients are looking.”

Most lawyers either ignore social media entirely (understandably), or burn out trying to keep up
with it.

But here’s the truth: your future clients are scrolling. And when they stumble across your firm’s
name, it helps if you don’t look like you went out of business in 2020.

This chapter shows you how to automate your presence on the platforms that matter, using Al to
create professional, personality-filled posts without spending hours every week.

.. Why Social Media Still Matters for Law Firms

You don’t have to be a dancing TikTok attorney to win on social. In fact, the most effective law
firm content is:
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Informative
Friendly
Repetitive (in the best way)

Trust-building

Platforms like Facebook, Instagram, LinkedIn, and even TikTok are great places to:

Answer common legal questions
Share wins (confidentially)
Promote your podcast or blog

Build familiarity over time

And with automation tools, this can run in the background of your practice like clockwork.

. Step 1: Create a Month of Content Ideas with ChatGPT

Instead of asking “What do | post today?”—Ilet’s plan a full month in 10 minutes.

Prompt:

“You are a social media strategist for a [practice area] lawyer helping [client type] in
[state]. Create 30 post ideas that mix legal tips, client FAQs, myths, motivational
quotes, and behind-the-scenes content.”

You'll get a balanced mix like:

e “3 things you should never say to an insurance adjuster”
“Legal Myth Monday: You can'’t sue if you’re partially at fault (FALSE)”
“Quote of the week: ‘Justice delayed is justice denied.”

“Behind the scenes: Here’s how we prepare a new client’s file”
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# Step 2: Generate Captions and Hashtags with Al

Once you've got the post topics, let ChatGPT write the content.

Prompt:

“Write a social media caption for this post: ‘What to do immediately after a
slip-and-fall accident.” Keep it short, informative, and end with a call to action. Add
relevant hashtags.”

Example Output:

“Slip. Panic. What now?
If you've had a fall in a public space, take these 3 steps before calling your lawyer.
3" Document the scene
gei Take photos
/" Report it to the property owner
Need help navigating what comes next? DM us anytime.
#SlipAndFall #PersonallnjuryLawyer #LegalTips #KnowYourRights”

¢ Step 3: Design Branded Graphics Automatically

Now, let's make it visual. Even if you’re not a designer, tools like Canva Pro can generate post
templates that match your branding (remember Chapter 27?).

Use Canva’s “Magic Design” to:
Plug in your caption
Add your logo and brand colors
Generate carousel posts, reels covers, quote graphics, or FAQ visuals

Save as a reusable template to keep everything consistent

Bonus Tool: Predis.ai — Enter a caption and it automatically creates a complete
post with text + design.

7, Step 4: Schedule Everything for the Month
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You don’t need to post in real-time. Let the machines do it.
Recommended Tools:

Buffer — Clean interface and great for solo firms
Metricool — All-in-one dashboard with Al tools and reporting
Later — Easy drag-and-drop calendar + Instagram link in bio

Hootsuite — For multi-user teams or scaling content

Upload your 30 posts, schedule them across platforms, and you're done for the
month.

Bonus: Turn Longform Into Social Bits

Already have a blog, podcast, or video? Slice it up into smaller content.
Al Prompts:

e “Summarize this blog into a 3-point LinkedIn post.”
e “Pull 3 tweet-sized tips from this podcast episode.”

e “Create 5 Instagram post captions based on this YouTube video.”

This approach turns one big content piece into dozens of social assets.

r -
Action Steps
Use ChatGPT to generate 30 content ideas for your practice
. Write and edit captions using Al (with your tone and story layered in)

Use Canva or Predis.ai to design simple, branded posts
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4. Schedule everything for the month using Buffer, Metricool, or Later

5. Repeat monthly—or outsource it with a virtual assistant using this exact workflow

“ Al Prompt Recap

“Generate 30 social media post ideas for a [practice area] lawyer helping [client type] in
[location].”

“Write a caption for this topic in a friendly but professional tone with hashtags.”
“Turn this blog into a week’s worth of social media content.”

“Summarize this podcast episode into 3 engaging social posts.”

Coming Up Next:

Short-form video is dominating attention online—and it's your secret weapon for standing out in
a crowded market. In Chapter 8, we’ll break down how to turn your legal know-how into
scroll-stopping Reels, TikToks, and YouTube Shorts with Al.

Chapter 8: Short-Form Video Domination

“You have 3 seconds to earn their attention. Let’s make it count.”
Short-form video isn’t just a trend—it’s the battleground for attention right now.

Whether it’'s TikTok, Instagram Reels, Facebook Stories, or YouTube Shorts, these platforms are
pushing short videos harder than anything else. And the wild part? You don’t need to dance,
point at bubbles, or do a voiceover from Suits.

You just need to be helpful, authentic, and visible.

This chapter shows you how to use Al to turn your legal knowledge into short videos that
actually get seen—and bring real people into your practice.
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Why Short-Form Video Works for Lawyers

It’s algorithm-friendly — TikTok and Instagram reward creators who post short,
engaging content

It’s bingeable — People watch dozens of videos in a row. One helpful legal tip? They’ll
want more

It builds authority fast — You become “the lawyer who always pops up with great
advice”

It drives search — Yes, TikTok is now a search engine. And your video could be the
answer someone’s looking for

2 Step 1: Find Your First 10 Video Topics with Al

Don't start with a blank screen—start with client questions.

Prompt:

“Give me 10 short-form video ideas for a [practice area] lawyer helping [client type]
in [state]. Keep the tone friendly and informative, and focus on common client
questions or myths.”

You'll get ideas like:

e “Can | still sue if | was partially at fault?”
e “What happens if | wait too long to get checked out after an accident?”
e “3 things to NEVER say to an insurance adjuster”

e “Legal Myth: You don’t need a lawyer if the other driver admitted fault”

Each of those = a 30—60 second video script.

# Step 2: Script and Hook with ChatGPT

The first 3 seconds are everything. That's your “hook.”
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Prompt:
“Write a 60-second TikTok script for a personal injury lawyer answering: ‘Can | sue
if I was partly at fault?’ Include a scroll-stopping hook and call to action at the end.”

Example Output:

Hook: “Think you can’t sue just because the accident was partly your fault? Think
again.”

Main Tip: Briefly explain comparative negligence in plain English

CTA: “Still not sure? DM me the word ‘FAULT’ and I'll walk you through your
options.”

et

E= Step 3: Record or Auto-Generate the Video

Option A: Record It Yourself

Use your phone (natural light + vertical format)
Look directly into the camera
Keep it casual—like you’re talking to a client over coffee

Use CapCut, InShot, or Descript to edit and subtitle

Option B: Let Al Do the Talking

e Tools like Pictory, HeyGen, or Synthesia let you:
Upload a script
Choose an Al avatar
Add subtitles and background

Export a polished video in minutes

Bonus: Al can even suggest trending soundtracks and visuals based on your topic.
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@ Step 4: Post Like a Pro

Short-form videos work best when:

You post consistently (2—4x per week is ideal)
You use relevant hashtags (#legaladvice, #knowyourrights, #lawtok)
You add a strong caption that repeats your hook or summarizes the tip

You respond to comments (that’s where trust builds)

Use ChatGPT to write captions and hashtags:

Prompt:
“Write a short Instagram Reel caption for this video about slip-and-fall cases.
Include 3 legal-related hashtags and a casual CTA.”

Step 5: Repurpose for Maximum Reach

One short-form video can go in multiple places:

Instagram Reels
TikTok

YouTube Shorts
Facebook Stories

Embedded on your website FAQ pages

You’re not making more content—you’re just putting it everywhere.

Action Steps

1. Use ChatGPT to brainstorm 10 video topics based on FAQs or legal myths




* A LAWYER'S GUIDE TO AI-ASSISTED MARKETING ONLINE *

. Write short 60-second scripts with strong hooks and CTAs
Record them yourself—or use an Al avatar tool to generate them
Post across TikTok, Instagram Reels, YouTube Shorts, and Facebook

Review engagement weekly and adjust your content direction as needed

“> Al Prompt Recap
e “Give me 10 short-form video ideas for a [practice area] lawyer in [location].”
e “Write a 60-second TikTok script with a strong hook and CTA on this topic.”
e “Suggest a Reel caption with 3 hashtags and a casual call to action.”

e “Repurpose this video script into a Twitter thread and LinkedIn post.”

Coming Up Next:
You've mastered visibility. Now it’s time to build real relationships with potential clients. In

Chapter 9, we’ll show you how to capture leads and nurture them automatically using
Al-powered emails that convert.
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PART :
LEAD GENERATION & CLIENT NURTURING

Chapter 9: Building a Legal Email List

“Social media is the wave. Your email list is the boat.”

If you’ve been relying solely on referrals, social media, or hope—this chapter is your wake-up
call.

Email is still the highest-converting marketing channel out there. Why? Because when
someone gives you their email address, they’re raising their hand and saying, “I'm listening.”

And with Al, you don’t need to be a copywriting pro or set aside hours every week to keep your
list warm. You just need the right strategy—and the right prompts.

Let’s build your law firm’s most powerful (and automated) marketing asset.
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@ Why You Need an Email List—Even If You're a Solo
Lawyer

It's yours—not dependent on algorithms

It lets you nurture leads over time, not just when they’re “hot”

It keeps your firm top-of-mind until the moment they’re ready to hire
It can be automated, educational, and non-salesy

And it works for every practice area—from injury to estate planning to criminal defense

€ Step 1: Create a Simple Lead Magnet with ChatGPT

You've got to earn the email. That’'s where a lead magnet comes in.
Think:
A checklist
A short guide
A free quiz
A “5 Mistakes to Avoid” download
Or a mini FAQ designed to save them hours of Googling
Prompt:
“Create a lead magnet idea for a [practice area] lawyer helping [client type] in

[location]. Format it as a checklist or mini-guide. Include a title, bullet points, and a
one-paragraph intro.”

Example:

Title: “5 Things You Must Do After a Car Accident (Before You Call a Lawyer)”
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Call the police and get a report

Take photos of the scene

Avoid saying “sorry” or admitting fault
Don’t talk to the insurance adjuster alone

Get checked out by a doctor—even if you feel fine

Wrap it in a quick PDF (use Canva or ChatGPT to help format), and now you’ve got a
value-packed freebie to trade for an email address.

“{ Step 2: Build the Landing Page (Fast)

You don’t need to code or hire a designer. Use an Al-friendly landing page builder to connect
your lead magnet to your email tool.

Recommended Tools:
ConvertKit — Easy and beautiful, perfect for beginners
MailerLite — Budget-friendly with drag-and-drop design
Beehiiv — Great for newsletters and content creators
Durable or Wix — If you want to add it to your existing site
Al Prompt for Page Copy:
“Write a headline, subheadline, and bullet list for a landing page offering a free

guide titled ‘6 Things to Do After a Car Accident.’ Keep the tone friendly and
reassuring.”

#. Step 3: Automate Your Welcome Sequence

Once someone joins your list, you don’t want to ghost them.

You want to:
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. Thank them
Deliver the lead magnet
Reassure them that you understand their situation
Offer a next step (consult, call, checklist, etc.)
Prompt:
“Write a 3-part email welcome series for a personal injury lawyer helping car

accident victims in [state]. Email 1 delivers the free guide. Email 2 shares a client
story. Email 3 offers a free consultation.”

Tweak the output with your personality, firm name, and local knowledge—and you’re off to the
races.

7, Step 4: Stay in Touch Weekly (Without the Work)

You don’t need to write War and Peace. Just send one value-packed email a week or every
other week.

Use content you already created:

Blog posts
Podcast episodes
YouTube videos

FAQs or legal news breakdowns

Al Prompt:
“Write a weekly email newsletter summarizing this blog post in 2 paragraphs. Add
a personal intro and a CTA to schedule a consultation.”

Schedule these emails in advance using your email platform of choice—and now your list stays
warm without lifting a finger.
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Action Steps

Use ChatGPT to brainstorm and create a simple lead magnet
Build a landing page and connect it to your email software

. Write a 3-email welcome sequence using Al and your voice
Plan out 4 weeks of emails using past content and ChatGPT help

Set reminders to review engagement monthly and adjust

“2 Al Prompt Recap
“Create a legal lead magnet idea for [client type] with a checklist format.”
“Write a headline and bullet list for a lead magnet landing page.”
“Draft a 3-part welcome email sequence for a [practice area] firm.”

“Turn this blog into a newsletter email with a personal intro and CTA.”

Coming Up Next:

You’ve built the audience. Now it’s time to convert. In Chapter 10, we’ll show you how to
automate client intake using Al-powered chatbots and systems—so you can focus on lawyering,
not lead-chasing.

Chapter 10: Chatbots & Intake Automation

“Your next client is on your website right now—wondering if anyone’s listening.”
Every lawyer knows the pain of the missed opportunity:

e A potential client visited your site at 9:42 PM.
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e They had a question.
e No one answered.

e They bounced and found someone else.

This chapter is about fixing that—permanently.

Al-powered chatbots and smart intake tools let you capture leads, qualify them, and even
start onboarding before you ever say hello. They work while you sleep. They’re polite. And
they never take a vacation.

Let’s build your automated front desk.

& Why Al Intake Tools Are a Game-Changer

Imagine this:
e A visitor hits your site. A friendly chatbot pops up and asks if they’ve been in an accident.
e |t guides them through a few questions: What happened? When? Were there injuries?
e |t offers them an appointment or next steps.

e And it sends you everything in a neat little file, ready to go.

All without a human on your team lifting a finger.
Benefits:

24/7 response without extra staff
Fewer unqualified leads wasting your time
Faster follow-up = higher conversions

Seamless handoff to your CRM, calendar, or intake system
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“. Step 1: Build a Chatbot That Sounds Like You

You don’t want a generic robot. You want a helpful legal assistant that represents your firm’s
voice.

Prompt:
“Write a chatbot script for a personal injury law firm website. It should greet the
visitor, ask 3 intake questions, and offer to schedule a consultation. Keep the tone

warm and professional.”

Example Flow:

Bot: Hi there! I'm Ava, your legal assistant. Can | ask you a few quick questions to
see how we can help?

_1JWere you recently involved in a car accident?

2)Were there injuries involved?

Do you already have a police report?

Based on your answers, would you like to book a free consultation with our
attorney?

Use tools like:

Tidio — Easy setup with chatbot flows + live chat fallback
ManyChat — Great for Facebook Messenger and Instagram
LawDroid — Built specifically for law firms

Smith.ai — Combines live receptionist + smart Al responses

Step 2: Automate Booking and Follow-Up

Once the chatbot qualifies someone, don'’t stop there. Offer them a way to take the next step
instantly.

Set up:

e An automated Calendly or Acuity link

e A confirmation email with details + what to bring
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e An SMS reminder (tools like GoHighLevel or Clio Grow can handle this)

ChatGPT Prompt:

“Write a confirmation email for someone who just booked a personal injury
consultation. Include what to expect and how to prepare.”

Example Output:

Subject: You're Booked! Here’s What to Expect

Thanks for scheduling your consultation with our team.

In the meantime, gather any medical records, photos, or police reports you may
have. We'll walk you through everything.

Talk soon,

— [Your Firm Name]

icx Step 3: Organize New Leads Automatically
When someone completes the intake:

e Their info should go straight into your CRM or Google Sheet

e You should get notified (without needing to check every hour)

e The client should get an automatic “We got it!” message

Integrate your chatbot or form with:

Zapier (connects everything)
Google Sheets

Notion or Airtable

Clio Grow, Lawmatics, or MyCase (if you’re using legal-specific CRMs)

Al Tip: Ask ChatGPT to build your lead-tracking spreadsheet: “Create a Google
Sheet template for tracking new legal leads with columns for source, contact info,
case type, status, and follow-up date.”
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Bonus: Retarget Cold Leads Automatically

Not everyone who starts the chatbot will finish. But with a little follow-up automation, you can
turn “maybe later” into “let’s talk.”

Set up:
e A 3-email or SMS drip sequence for people who don’t book right away
e Messages like:
o “Still need help with your accident claim?”
o “Here’s what clients wish they knew before hiring a lawyer.”

o “We still have a spot open this week—want to chat?”

You can generate these messages with ChatGPT and schedule them using your CRM or
GoHighLevel.

Action Steps

Choose a chatbot platform (Tidio, LawDroid, ManyChat, etc.)

Use ChatGPT to write your intake script and booking prompts
Connect your chatbot to your calendar + email confirmation system
Build a simple spreadsheet or CRM flow to manage new leads

Set up automated follow-up emails or texts for cold leads

“> Al Prompt Recap

e “Write a law firm chatbot script for [practice area] with 3 intake questions and a
consultation prompt.”
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e “Draft a confirmation email for a newly scheduled consultation.”
e “Create a follow-up email sequence for leads who haven’t booked yet.”

e “Build a Google Sheet template to track legal leads from chat to client.”

Coming Up Next:

You’ve now got a powerful Al-driven marketing engine—blogging, video, podcasting, social
media, and intake. But how do you keep it all ethical, compliant, and future-proof? That’s exactly
what we’ll cover in Chapter 11.

PART 5:
ETHICAL, SECURE, AND FUTURE-PROOF
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Chapter 11: Staying Ethical and Compliant
with Al

“You can be cutting-edge and compliant—it’s not either/or.”

Let’s get one thing straight: just because you can do something with Al doesn’t always mean
you should—especially in the legal world.

State bar rules, advertising restrictions, confidentiality obligations... they don’t go away just
because a robot helped you write a blog post.

But here’s the good news: Al marketing and ethics can live in harmony. You just need to
understand the risks, know the boundaries, and follow a few common-sense rules.

This chapter is your Al ethics cheat sheet—so you can market like a pro and sleep like a baby.

11 The 3 Big Areas of Concern

Most Al-related legal marketing mistakes fall into one of three buckets:
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1. False or misleading advertising
2. Breach of confidentiality or privacy

3. Failure to supervise content and communication

Let’s tackle each one—with practical fixes.

“2 1. Avoid False or Misleading Statements

Bar rules across the U.S. are clear: you can’t promise results, make unverifiable claims, or
present yourself as something you’re not.

What NOT to do:
e X “We guarantee we'll win your case.”
o X “The #1 law firm in the city!”

o X “You'll get $100K or more if we take your case.”

Instead:

° “We’ve helped hundreds of clients navigate similar situations.”
° “Schedule a free consultation to find out what your case may be worth.”

° “Our goal is to help you recover as much as possible—without the stress.”

ChatGPT Prompt for Ethical Messaging:
“Write a law firm marketing headline that builds trust without making a guarantee.

Focus on empathy and client service.”

'+ 2. Respect Client Confidentiality (Even in Case
Studies)




* A LAWYER'S GUIDE TO AI-ASSISTED MARKETING ONLINE *

Even if Al didn’t “leak” anything, you might.

It's easy to overshare when writing content or case studies—especially with tools like ChatGPT
helping you write faster. But you have to be ultra-careful about:

e Naming clients without permission
e Including enough detail that a reader could identify someone

e Using sensitive info in email or chatbot templates

Play It Safe:

e Anonymize case examples (“a client in Jonesboro”)
e Get written permission before using testimonials or stories

e Avoid uploading sensitive client notes into any Al tool—even if it says it's secure

Rule of Thumb: If you wouldn’t want a judge reading it out loud in court, don’t
publish it online.

0 3. Supervise All Al-Generated Content

Even the best Al tool can “hallucinate” or make up facts. As a licensed attorney, you are
responsible for the content your firm puts out—no matter who (or what) wrote it.

Always:
e Review Al-generated content line-by-line
e Fact-check legal citations or advice
e Double-check the tone for professionalism and clarity

e Add context or disclaimers where needed

When in Doubt, Use a Disclaimer:
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“This content is for general informational purposes only and does not constitute
legal advice. For personalized guidance, please contact our office.”

Prompt:
“Write a legal marketing disclaimer suitable for blog posts and social media content
for a personal injury firm in [state].”

©, Other Key Considerations

e State-by-State Rules Vary — Always check with your state bar’s advertising and tech
ethics opinions.

Disclosures Matter — If you use Al-generated avatars or voices in videos, consider
noting it somewhere on your website.

Accessibility Counts — Make sure your website and emails follow ADA compliance best
practices.

And keep an eye on emerging Al-specific guidance from organizations like:

The American Bar Association (ABA)
Your state bar’s Ethics Committee
The Legal Services Corporation (LSC)

Local judges and disciplinary bodies (they’re watching, too)

Action Steps

1. Review your current website and marketing materials for any risky promises or unclear
language

Create a “compliance checklist” to use before publishing Al-generated content

. Add disclaimers to blog posts, emails, and chatbot flows
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4. Anonymize any case stories you use in content

5. Stay subscribed to your state bar’s ethics updates or newsletters

“> Al Prompt Recap
e “Write a compliant legal marketing headline that avoids guarantees.”
e “Draft a disclaimer for a personal injury lawyer’s blog and social media.”
e “Audit this chatbot script for potential ethical or advertising issues.”

e “Rephrase this testimonial to remove identifying details while keeping impact.”

Coming Up Next:

You’ve got a powerful, ethical Al marketing engine now. But how do you stay ahead, adapt to
what’s next, and keep growing? In Chapter 12, we’ll help you future-proof your firm with the best
tools, trends, and Al strategies on the horizon.

Chapter 12: Future-Proofing Your Practice

“Change isn’t coming—it’s here. The good news? You're ahead of 95% of your competition.”

If you’'ve made it this far, you already know more about Al-assisted legal marketing than most
attorneys will learn this decade.

You've learned how to write blogs, film videos, automate emails, capture leads, and build trust at
scale—all with help from the machines.

But the Al landscape is evolving fast. And to truly future-proof your law firm, you need more than
tools. You need a mindset.

This chapter shows you how to stay sharp, stay current, and stay in control as the digital world
shifts around you.
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» The Al Tools Will Change—But the Strategy Doesn’t

Whether ChatGPT gets replaced, or TikTok turns into the next MySpace, one thing won’t
change:

The firm that connects better, faster, and more consistently with real people
will win.

That means:

e Continue focusing on your ideal client
e Continue showing up with helpful, human content

e Continue using tech to amplify your values—not replace them

New tools are exciting. But strategy keeps you grounded.

), Track the Trends—Without Getting Overwhelmed

You don’t need to chase every shiny object. Just keep a pulse on what’s coming. Here are a few
key areas to watch:

1. Voice Search & Smart Assistants

“Hey Siri, find a lawyer near me...”
Optimizing for spoken language searches (natural, FAQ-style content) will become increasingly
important.

2. Al Avatars & Clones

Tools like Synthesia, HeyGen, and ElevenLabs are making it easy to create custom videos
and voiceovers that feel hyper-personal—even when they’re Al-generated.

Soon, your clients might talk to a clone of you at 2AM—and not know the difference.

3. Hyper-Personalized Marketing

Al will soon let you send content tailored to specific life events, behaviors, and even personality
types. Start practicing segmentation now.




* A LAWYER'S GUIDE TO AI-ASSISTED MARKETING ONLINE *

“Z Build a Habit of Learning

You don’t need to be a futurist. But you do need to stay curious.

Follow These Al + Legal Innovation Sources:
FutureTools.io — Daily new Al tools with use cases
LawNext Podcast — Interviews on legal tech trends

Artificial Lawyer — Insightful updates on Al in the legal field

ABA TechReport — Annual data on law + tech adoption

And subscribe to a few newsletters like:

e TLDRAI
e Ben’s Bites

e [Legal Tech Weekly

Pro Tip: Set aside one Friday per month as “Al & Innovation Day.” Read. Watch.
Try a new tool. It compounds quickly.

“{ Systemize, Then Delegate

Your Al marketing system is now up and running. But to scale, you don’t have to keep doing
everything yourself.

Start documenting your workflows:
e “Here’s how | use ChatGPT to write a blog”

e “Here’s how | repurpose a video into 5 social posts”

e “Here’s how | schedule my monthly email campaign’

Then hand those SOPs (standard operating procedures) to:



https://futuretools.io
https://lawnext.com
https://www.artificiallawyer.com
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e A part-time virtual assistant
e A marketing agency familiar with legal

e A paralegal who wants to upskill

You become the strategist. Let others become the operators.

Action Steps

1. Bookmark 3 trusted legal innovation or Al news sources
Block 1 hour/month to explore new tools or trends
Document 3 Al workflows you want to delegate in the future
Choose one marketing task to fully automate or outsource this month

Commit to experimenting—even if just a little—every single quarter

“2 Al Prompt Recap
“Summarize current trends in Al-powered legal marketing for solo attorneys.”
“What are 5 emerging Al tools for lawyers to watch in 2025?”
“Write a 1-page SOP for turning a legal blog post into a social media campaign.”

“Create a monthly innovation checklist for law firm growth using Al.”

You’re Not Just Keeping Up—You’re Leading.
You now have the tools, the systems, and the strategy to market smarter, show up more often,
and grow your practice—without burning out or falling behind.

Al isn’t here to replace lawyers. It's here to elevate the ones willing to adapt.
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And guess what?

That’s you.

Bonus Chapter: Your 30-Day Al Marketing
Plan

“One month. One lawyer. One marketing machine—built with Al.”

By now, you’ve learned how to build a modern, ethical, and automated marketing system using
Al.

But theory is just the beginning.

This bonus chapter gives you the plug-and-play plan to actually do it—step by step, over 30
days. No guesswork. No overwhelm. Just clear actions you can take to build a complete
Al-assisted marketing machine for your practice.

You don’t need more time. You need a system. Let’s build it—together.

' How to Use This Plan

Complete one small task per weekday
Use weekends to catch up or polish what you've built
Adapt the order to fit your current workflow or practice focus

Don’t aim for perfect—aim for published

Week 1: Build Your Brand Foundation
Day 1: Use ChatGPT to build your ideal client persona

Prompt: “Build a detailed persona for a [practice area] client in [state].”
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Day 2: Define your brand voice using Al

Prompt: “Suggest 3 brand voice options for a law firm helping [client type].”
Day 3: Write your homepage headline and firm tagline

Prompt: “Write a homepage headline for a [tone] lawyer helping [client type].”
Day 4: Design your logo and color palette using Looka or Canva Al
Day 5: Set up a one-page website using Durable or Wix ADI

Use your new copy and brand visuals

Weekend: Review and polish your brand kit + website

Week 2: Launch Your Core Content Engine
Day 6: Use Al to brainstorm 10 blog post ideas
Prompt: “List 10 FAQs for a [practice area] lawyer in [state].”
Day 7: Use ChatGPT to write your first 1,000-word blog
Day 8: Turn that blog into a 60-second video script
Prompt: “Summarize this blog into a short-form video with a strong hook.”
Day 9: Record or generate a video using CapCut, Descript, or Pictory
Day 10: Post your blog + video on your site and social media

Weekend: Repurpose the blog into an email + 2 social posts

Week 3: Start Capturing and Nurturing Leads
Day 11: Use ChatGPT to create a lead magnet checklist or guide

Prompt: “Create a checklist titled ‘What to Do After a Car Accident.”
Day 12: Build a landing page using ConvertKit or MailerLite

Day 13: Write a 3-part email welcome sequence with Al
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Prompt: “Write a welcome sequence for a [practice area] lead magnet.”
Day 14: Connect the lead magnet to your email tool
Day 15: Set up basic automation to deliver the guide + follow-ups

Weekend: Test the entire funnel as a new user

Week 4: Automate and Schedule Everything
Day 16: Use ChatGPT to plan 30 days of social posts
Prompt: “Give me a 30-day content calendar for a [practice area] lawyer.”
Day 17: Write 5 social captions and design simple Canva graphics
Day 18: Schedule social content using Buffer or Metricool
Day 19: Use ChatGPT to draft a newsletter from your blog
Prompt: “Summarize this blog into an email with a call to action.”

Day 20: Set up a lead tracker using Google Sheets or Airtable

Weekend: Review everything—optimize, simplify, and celebrate

You Did It

By the end of these 30 days, you’ll have:

e A strong, modern brand
A functioning, Al-built website
A content engine that runs on blogs, video, and social
A lead magnet and email list that grows on autopilot

A system to manage new leads and follow up—ethically and efficiently

No more duct-taped marketing. No more guesswork.
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Just a clear, repeatable, Al-powered system to grow your practice without burning out.

“Z Final Al Prompts Recap

Here’s your "cheat sheet" for the most important prompts used throughout the plan:
“Build a client persona for a [practice area] lawyer helping [client type] in [location].”
“Write a blog post answering: ‘What should | do after a car accident in [state]?”
“Summarize this blog into a short-form video script with a hook and CTA.”
“Write a lead magnet titled ‘[Your Topic].’ Include bullet points and a call to action.”
“Create a welcome email sequence for someone who downloaded [Lead Magnet Title].”
“Write 30 days of social post ideas for a solo [practice area] lawyer.”

“Draft a monthly email newsletter summarizing this blog post.”

You’re Now Al-Assisted and Client-Ready.
Your marketing isn’t a mystery anymore. It's a machine—with you in the driver’s seat.

Now go show your city, your state, and your future clients what a modern lawyer really looks
like.
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Thanks for reading!
Got questions?
Just ask!

Thanks for reading!
If you have any questions or want us to do the work
for your practice, contact us at www.yourwebsite.com



http://www.yourwebsite.com
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